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' Introducing HealthTrack -
A

the next evolution in patient
healthcare resources

Engage patients at an entirely new level
Reinforce their commitment to therapy

Help them make better health decisions

A completely integrated patient
adherence solution from Rx EDGE

Now Avudilable at Walgreens

* In-home mailings to targeted patient groups

* Interactive CD-ROM is centerpiece of the mailing, with
content from both manufacturer and retailer

* Improves adherence with variety of tools and support
» Tips and reminders
J Information About
ﬂ/ Diabetes and Your Prescription > Se|f—c0re informqﬁon
» Disease education
» Links to automatic refill programs
» Medication information

* Provides consistent reinforcement — always available,
focused on patient needs
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R With HealthTrack; you will motivate
patients and give them the tools
they need to successfully navigate
their condition and therapy.
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Measure HealthTrack™ Results:

Third Party Analytics

Effect on Consumption and Persistence

Third party research company, Retail Intelligence Inc., will tabulate and analyze the retailer-provided data
and supply quarterly reports.

Randomized patient test and control groups: number of patients, number of scripts, quantities prescribed/
dispensed, average utilization, and therapy days.

Incremental Patient Consumption HealthTrack™ Effect on Persistence
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Note: Charts above are a graphical representation of the manner in which results will be presented - for example purposes only

Interaction with CD-ROM

Activity Content
* How often disc was viewed * Pages/sections visited
* Average session time * Length of time spent on each section
* Monthly/weekly usage

Key Features
® Flexibility
® Targeting

® Custom reporting

 Consumer journey from offline to on-line

® Seamless user interface




Why Interactive CD-ROM?

Research proves that using CDs to reach consumers results
in greater response than typical printed materials*

® 50% to as much as 600% greater response “open” rate
® 40 - 60% higher information retention rate

® Greater perceived value

® Far more likely to be saved and viewed again, thus helping to

promote a long-term benefit

® Places the consumer in a position and time conducive to getting

attention and generating a response

Computers in the Home

@ of all adults over 18 look for health information on-line
- Edelman Health Engagement Survey, November 2008

210574 of all homes in the United States have a computer

— Harris Interactive, November 2008
@ of homes with computers have Internet access
— Nielsen News, Media and Entertainment, March 2009

Health Seekers by Generation

% that are % that get health
online information

Younger Boomers
Born 1955 - 1964, Age 45 - 54

Older Boomers
Born 1946 - 1954, Age 55 - 63

Silent Generation
Born 1937 - 1945, Age 64 -
o G.l. Generation o

Source: Pew Internet & American Life Project survey December 2008

* Research Information: “Analysis of the Use of CDs/DVDs for Marketing, Providing
Instruction/Information, and Communications” for International Recording Media
Association, Princeton, New Jersey, 2003. Study conducted by Cambridge

Associates research. Business-fo-consumer focus, print vs. CD-ROM.
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