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In-store marketing provides both manufacturers and retailers with a unique opportunity to reach a large and responsive audience.  Those in 
the consumer packaged goods industry have long counted upon in-store promotion as an important communications device.  Since the 
introduction of Rx EDGE in 2000, pharmaceutical manufacturers, too, have come to learn the benefits of promoting their products in the retail 
environment.  It is one of the few DTC vehicles for which results can be reliably measured.   

Bill Liebman is President of Retail Intelligence, Inc., an independent research firm that analyzes store-level data to determine the effectiveness 
of in-store programs for Rx EDGE and other companies.  Bill has more than 30 years of experience in the marketing research industry, almost 
all of it focused on the retail channel.  Prior to launching Retail Intelligence, he was with Audits & Surveys (now GfK), serving as Sr. 
VP/Associate Director.  We talked with Bill about the matched panel methodology that he uses:

How does the matched panel technique work?
Bill: We use actual script data supplied to us directly from the retailers.  Matched Test and Control Panels, representative of the retailers’ store 
base, are then created.  Within those panels, matched pairs are developed based on key components such as sales volume, geography, 
and demographics.  We then refine the panels based on volume during the Base Period, typically twelve weeks.  Usage of this Base Period 
is important, since it insures that scripting volume was comparable in Test and Control stores prior to the launch of the in-store promotion.  Next, 
analysis of a Test & Post Period is conducted where relative changes in sales are compared for the Test vs. Control Panels.  As a result, this 
analysis measures precisely the program’s effect on sales. 

What is the major benefit of using matched panel research?
Bill:  A significant strength of this design is the fact that we have isolated the variable (in-store with Rx EDGE) to the Test Panel, only.  Comparing 
rate-of-change in the Test Panel to the Control Panel provides an industry-accepted measure of the in-store effort.

How can a brand evaluate its return on investment (ROI) using these results?
Bill:  The sales lift data for each program can be converted into manufacturer’s incremental revenue for a quick and accurate ROI analysis.

Is there any way to measure the impact on compliance?
Bill:  If we look at TRx as well as NRx script data, it is possible to calculate “refills” (TRx minus NRx).  Since refills are representative of 
compliance, a “new” vs. “compliance” measure of the program is provided by the research design.  This provides directional information 
on the affect on total longer-term value related to compliance.

In-Store Metrics Measure Up! 

Designing a successful in-store marketing program---some tips
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Simple heartburn vs. acid reflux disease
How do you know which one you have?

Anybody can get heartburn now
and then. And that’s what most

over-the-counter heartburn remedies
were created to treat. But if you have
frequent, persistent heartburn 2 or
more days a week, despite treatment
and diet change, you may have acid
reflux disease.

There can be more to acid reflux
disease than heartburn.

Frequent, persistent heartburn could be
a signal that the valve that’s supposed
to keep stomach acid out of your
esophagus isn’t functioning properly.

The lining of the esophagus is delicate,
much too delicate to withstand the
repeated exposure to stomach acid
that happens when you have acid
reflux disease. This repeated attack on
your body’s delicate tissue can cause 
a problem that’s more serious than
simple heartburn: erosions in the
esophagus. This condition occurs
when, over time, the fragile lining 
of the esophagus is worn away or
eroded by the harshness of stomach
acid. Only your doctor can tell if you
have this damage.
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NEXIUM® 7-Day Free Trial Offer
(esomeprazole magnesium)

If your doctor prescribes NEXIUM, you can try it free 
for 7 days with this offer. Here’s how:

1. Call or visit your doctor or health care professional
to find out if NEXIUM is right for you. NEXIUM is 
available by prescription only.

2. Present both your prescription for 7 NEXIUM 
capsules and this certificate to your pharmacist 
to receive your free trial of NEXIUM.

Learn more about the Purple PlusTM Program and NEXIUM.
Call 1-866-690-0766 or visit purplepill.com.
Terms and Conditions: Limit one 7-day free trial certificate per person for the duration of 
the program. Valid ONLY at retail pharmacies, no mail order. Please see eligibility restrictions 
and other terms and conditions on reverse side.
RxBIN # RxGRP # Identification # Suffix
610415 NEX30030 390400494 01

This offer is good through September 30, 2006.

A little help can make a big difference.

Everybody wants to feel comfortable. And if you’ve got acid reflux disease,
you may find a little information and a few smart strategies may 
help you. That’s why we developed the Purple Plus™ Program
for people with acid reflux disease. It’s completely free, and 
brings you health care advice from experts, diet and lifestyle tips,
heartburn-friendly recipes, money-saving rebates, and more.

Talk to your doctor.

If you find yourself in the heartburn aisle often, make sure your doctor
knows that. Just because you’re using an over-the-counter medicine
doesn’t mean that you shouldn’t talk to your doctor about what you’re
taking, and how often. He or she can help determine whether the type
of medication and the amount you’re taking is appropriate. And your
doctor can also determine if perhaps you’re using heartburn medicine
to treat something that isn’t just simple heartburn.

You’ll be happy to know that NEXIUM is covered by most major prescription
drug plans. And we’ve attached a free 7-day trial offer, too—just to help
you get started.

Please read the important Product Information about NEXIUM 
on the back and discuss it with your doctor.

Enjoy all the “pluses”
of the Purple PlusTM Program

and learn more about NEXIUM.
Call 1-866-690-0766 
or visit purplepill.com.

NEXIUM is the healing purple pill.

Just one pill a day of prescription NEXIUM can mean complete 
24-hour-a-day relief from heartburn. It can also heal esophageal erosions

caused by stomach acid. Most erosions heal in 4 to 8 weeks. Your results
may vary. NEXIUM has a low occurrence of side effects, which may include
headache, diarrhea, and abdominal pain. Symptom relief does not rule out
other serious stomach conditions.

Consider the section of the store where your product
promotion will be displayed
Where will your Rx EDGE program be located? With antacids? Cold/cough? Sleep
aids? Take a look at that section of the retail pharmacy. Consider the dominant colors,
and explore graphics and colors that will help your Rx EDGE dispenser stand out.

You are reaching a motivated and interested audience
with Rx EDGE---reflect this in your copy 
Rx EDGE reaches consumers in the pharmacy, when and where they
are most receptive to health care messages.  Our programs are
placed next to or near the OTC products which address similar heath
concerns.  This represents a great opportunity to tailor educational
messages to the needs of your target.

Boost eye-appeal
Adding a die cut to the riser card/“shouter”--- can increase visual interest
and attract consumer attention.

Remember---the Rx EDGE Design Center offers art and design services to
support your program. To learn more, contact Julie Hogrefe, Design Director:
Julie.hogrefe@rx-edge.com or 847/879-6002.    

As with other marketing communications vehicles, creative design plays a significant role in the success of an in-store program. 
Here are some things to keep in mind when designing both the outside of the shelf or counter dispenser as well as the inserts.
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