

















About Rx EDGE Media Network

Rx EDGE Media Network delivers pharmaceutical consumer marketing programs through retail pharmacies including nearly
30,000 chain drug stores, mass merchants, supermarkets and independents. More than 170 brands in 80 different
therapeutic categories represented by leading pharmaceutical manufacturers have deployed Rx EDGE programs since
2000. Rx EDGE Media Network is a business unit of LeveragePoint Media, East Dundee, Ill. For more information, please
visit www.rxedge.com.
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