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Data Driving Touchpoints at Time of
Need and Interest
Technology and patient data availability

can drive analitv faciiced natient-centric

Al-Powered Chatbots
Because each patient
experience is variable
and unique, one of the
technologies we’ve used
to address them in their
exact moment of need is Al-powered
chatbots. We’ve launched a couple of
different branded bots for our pharma
clients. The bots are able to deliver

hiahlv relevant content that is snecifie
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Think Consumer First
Multi-channel means thinking
“consumer first.” The challenge is in
infearatina messages in the channels
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