lutionsat the Shelf”

Reinforce advertising campaign messages

Make direct connection with retail
product (pads)

Deliver rebate offer
Promote unique product benefit

Results:

Average script lift test vs. control: 9.6%*
Average ROI: $4.47:$1.00**
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Take one
then talk to
your doctor

For more information, visit rx-edge.com or contact Michael Byrnes at 610.431.7606 michael.byrnes@rx-edge.com

Sources: * Matched-panel research conducted by Retail Intelligence Inc. ** Patient Value ROI calculated using script lift and client-supplied or RED BOOK™ pricing data



