










http://www.rx-edge.com
P h a r m a c y  N e t w o r k s
Rx EDGE®

        

102016

SOURCES 1. Business dictionary, 2016  2. Fierce Retail – Consumer Trends February 2015  3. Drug Store News, Rx Impact, 2012  4. Public Health Report 2013  5. Consumer Healthcare Products Association
6. Consumer Healthcare Products Association  7. IRI, 2015  8. Drug Store News, Capturing chronic care market share, August 2015   9. Forbes, Retail Clinics Hit 10 Million Annual Visits But just 2% of Primary
Care Market, April 2015  10. American Pharmacist Association, October 2015 11. IMS Health, National Prescription Audit, Jan 2015 12. 2014 National Pharmacist and Workforce Survey 13.  Drug store
channel of choice for OTC buyers”. November 27, 2012. AccentHealth poll  14. Drug Topics, The changing face of pharmacy, June 2015 15. Forbes, April 2015  16. McKesson Smart Retailing Rx, 2015.
17. Consumer Reports, Pharmacies  18. Magazine numbers were collected by publication's media kit (People, Good Housekeeping, Ladies Home Journal, Better Homes and Gardens, and Marie Claire) 
19. Matched-panel research conducted by Retail Intelligence Inc. for Rx EDGE retail pharmacy programs. ROI calculated using script lift and client supplied pricing data.

We understand the importance of retail pharmacy and its emergence as a critical healthcare destination.
Through our work with 150 pharmaceutical brands encompassing 74 therapeutic categories, we have
gained considerable insights and we leverage this comprehensive knowledge to create programs
that have a quantifiable impact on prescription sales.
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Rx EDGE Pharmacy Networks: Unlocking the Power
of an Important Channel
Healthcare in the United States continues to evolve, as well as the way health information is accessed. Patients
now seek out information about conditions and treatments from multiple sources in an effort to be better
informed and to communicate effectively with their healthcare providers. Reaching the right consumer with
appropriate information when they are searching for a solution is an important step in creating a well-informed
patient who will interact successfully with the healthcare system.

Since 2000, Rx EDGE Pharmacy Networks has helped multiple pharmaceutical brands achieve success by
promoting their products in a nationwide network of retail pharmacies. The Solutions at the Shelf ™ marketing
program delivers actionable information at the Mindset Moment ™, helping current and potential patients
better understand their symptoms and move more knowledgeably through the awareness-to-treatment
experience.
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