














Rx EDGE Pharmacy Networks: Unlocking the Power
of an Important Channel

Healthcare in the United States continues to evolve, as well as the way health information is accessed. Patients
now seek out information about conditions and treatments from multiple sources in an effort to be better
informed and to communicate effectively with their healthcare providers. Reaching the right consumer with
appropriate information when they are searching for a solution is an important step in creating a well-informed
patient who will interact successfully with the healthcare system.

Since 2000, Rx EDGE Pharmacy Networks has helped multiple pharmaceutical brands achieve success by
promoting their products in a nationwide network of retail pharmacies. The Solutions at the Shelf ™ marketing
program delivers actionable information at the Mindset Moment ™, helping current and potential patients
better understand their symptoms and move more knowledgeably through the awareness-to-treatment
experience.

We understand the importance of retail pharmacy and its emergence as a critical healthcare destination.
Through our work with 150 pharmaceutical brands encompassing 74 therapeutic categories, we have
gained considerable insights and we leverage this comprehensive knowledge to create programs
that have a quantifiable impact on prescription sales.
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